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Overview of the session

• Background 

• Getting started

• What worked, what didn’t

• Lessons learned



The Juravinski Cancer Centre 

Hamilton, Ontario



Hamilton Niagara Haldimand Brant Local Health 

Integration Network (LHIN)



Patient and Family Resource Centre 

at the Juravinski Cancer Centre 





Trying to fit in like



Hang on. Are we crazy?



You might think…

But then again…



We asked…

Health Online 2013

Pew Research Center



Comparison



Why Facebook?



More results



So we got started



What we did

• Promotion, promotion, promotion!

• Share and share some more



General cancer information



General information cont’d



New books and other resources





Community/partner events





Local news

One of our best-

performing posts 

of all time



More ideas

•Contests, prizes, 

giveaways





Other ideas

•Polls or 

questions

•Ask for 

involvement



Be visual

•Photos from 

events – always 

popular

•Include people 

where possible



Trial and error



One more time



Changing 

tack

Still…nothing…



Lessons learned

• Back to our regularly scheduled 

programming

• Got a minute?

• Visual = better



Low interaction doesn’t always mean low 

interest

Pew Research Center

Social Media Update 2014



Future plans

• Multiple social media platforms

• Advertise FB’s chat feature as a reference 

tool

• Engagement on their own terms



Continue to be (relatively) cool & have 

fun!

• Award for innovation, 2014

• OLA Super Conference, 2016

• ???



Thank you!


