
Evaluating Your Digital Core 
Defining & Measuring Social Media Success

OLA Super Conference
February 3, 2011

Marian Doucette, Web Architect, County of Huron



Hi, I’m Marian.
I work in Information Technology.



I’m an energetic “wired” woman.



You can find me at:
huroncounty.ca
youthspark.ca
hereonfood.ca
sallowsgallery.ca
shopinhuron.ca
investinhuron.ca

You will find me:
blogging, tweeting, linkedin, Youtubing, 
podcasting, on Facebook, working on 
wikis

(Yes, that’s a lot of www)



The web has changed everything.  

http://www.flickr.com/photos/55345035@N00/284333073/

http://www.flickr.com/photos/55345035@N00/284333073/


http://www.youtube.com/watch?v=6ILQrUrEWe8&feature=related

What can we do?

2013



Ji Lee





What’s Your Game Plan?



Game Plan Goals…

• Engagement with users
• Brand awareness
• Website traffic
• Increased database & e-resource use
• Drive foot traffic





Basic Metrics…
Statistic Definition Meaning

Unique 
users

# distinct people 
who visit site on 
given day

Awareness of 
your site

Page 
views

# distinct pages 
viewed on given day

Stickiness of 
site / value of 
site’s content

Bounce 
rate

% people who view 
1 page & leave

Interest in 
site/content

Time 
spent

Amount of time 
average user spends 
on site

Is site 
destination or 
pass-through



Statistics are like bikinis. What  
they reveal is suggestive, but 

what they conceal is vital.  
- Aaron Levenstein



http://www.flickr.com/photos/thevisionsofkai/2879419084/

Reach out… don’t leave them hanging.



Using library apps & 
services!? 



http://techcrunch.com/2010/04/21/facebook-500-million-visitors-comscore/

Almost 620 million visitors per month.

Average user has 130 friends.

Users log in at least 11 times per month.

http://techcrunch.com/2010/04/21/facebook-500-million-visitors-comscore/


Impressions

Friends

Fans









Are they finding you?

Is SM leading them to you?











Get the right results…



1. Focus your objectives.

2. Pick 2-3 relevant measures.

3. Pull data regularly.

4. Look for unexplained trends.

5. Analyze, test & fix.



Don’t be afraid to try… experiment! 







Marian Doucette – mdoucette@huroncounty.ca

Twitter - @INeedArts

Facebook.com

TweetEffect.com

Twitalyzer.com

Twitter.com

TwitterCounter.com
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